
 

www.websitelove.com.au | © 2020 Digital Voice PTY LTD. All rights reserved. 
 

 
 
 
 
 

INSTAGRAM STORIES  
30 Days, 30 Topics 

 
 

  



 

www.websitelove.com.au | © 2020 Digital Voice PTY LTD. All rights reserved. 
 

How to use this guide. 
 
Below are stories ideas that you can use to create 1 story/day over a month.  You can mix and match these 
in any order you want.  You can create either one short video, an image, multiple images or multiple videos 
in a row for each topic.  Remember to add in hashtags and tag people or locations in when appropriate 
using the stickers.  
 
These topics are meant to not only sell your products or services, but also let people in on your personality 
and style.  People, after all, do business with people they like, know and trust.  So show behind the scenes 
of what you do.  
 
 

1. Introduce yourself to your followers 
You can answer these questions… Who are you? What is your business all about? What kind of 
offerings do you have? What types of clients do work with the most? Why did you start your 
business? How long have you been in business? What do you love most about the work you do? 
Did you always know you wanted to do this? 

2. Your workspace 
Take a photo of yourself or your team in your workspace and label the items on your desk with text 
(i.e. my favourite pen I got in France) 

3. Share a routine you do in your business 
For example if you run Facebook ads you could share yourself looking at stats and talk about why 
it is important to start the day looking at numbers. 

4. Offer up something for free  
Talk about something you have for free people can consume – a download, video, podcast, 
discount, free consultation session, etc. Give them one quick tip they can implement now and then 
invite them to your freebie! 

5. Thank your followers 
Just say thanks to your followers for allowing you into their feed.  Bonus >> Add a question sticker 
on top of your video or photos that says "Why did you choose to follow me?", then you can find out 
from your following more about what they expect to learn from you. 

6. Offer a sneak peak 
Show behind the scenes of how your freebie (to get people to sign up for your email list), or 
product or service was created or what’s included. Be creative and blur out the video or photo, then 
tell people where they can go to learn more. 

7. Comment on industry news 
Find an industry-related news article or video that you find interesting and share your thoughts on 
it. Use a poll sticker saying “do you agree?” and see if your followers agree or disagree with your 
opinion. 
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8. Show off your personality 
If you were a movie/book/tv character or celebrity, who would you be? Talk about how that relates 
with your personality. You can also share a personality type instead. The outcome is to let people 
easily know what you are like with a shared understanding of a personality type. 

9. Where do you learn? 
Share where you brush up on your professional skills – a conference, books, etc…  

10. Share a personal, non-business-related goal  
Share why this goal matters to you and what your plan is to achieve it. (i.e. lose weight, become a 
better leader, take more time off, etc.)  This is another topic that shows your personal side to your 
audience. 

11. Provide something of value  
Share at least one thing with your followers that you know your ideal client would really love. It 
could be a product, a favourite restaurant, a podcast.  Just make sure it is not something your 
business offers. 

12. Success Story 
Share about a recent success story you had with a client. How did they find you? Were they happy 
with the experience? What did they buy from you? How has their life or business change since 
then?  

13. Show off! 
Share a piece of industry knowledge that is normally a no-brainer for you, but is often times very 
impressive to your clients or those around you.  

14. Teach something 
Teach your ideal client how to do something valuable. It should teach them to do something that's 
relevant and valuable to them, but it should NOT feel salesy. 

15. Introduce yourself to your followers 
You did this before on Day 1, but it is a good idea to do this every couple of weeks.  Your current 
followers will not remember your first one and it’s important to your new followers to get to know 
you.  You can answer these questions… Who are you? What is your business all about? What kind 
of offerings do you have? What types of clients do work with the most? Why did you start your 
business? How long have you been in business? What do you love most about the work you do? 
Did you always know you wanted to do this?  Just try and choose different questions and answer 
them a little differently each time. 

16. Ask for questions 
Explain that you would like to hear from your followers more often. Encourage them to start 
conversations with you and to use the "send message" bar below your story. Share that the 
journey of sharing content online is so much better when there's people participating in 
conversation. Ask then to start now by just saying "hello" in response to this story. 

17. 3 essentials 
Depending on what would be most valuable for your ideal customer, either share your 3 essentials 
for business or life.  It could be an app on your phone, a water bottle to make sure you're drinking 
enough water, a book, your project planning software, where you buy supplements - ANYTHING. 
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18. How you are different from your competitors 
Share something you love about your offering that makes it different and better from your 
competitors. Think of unique ways that you can illustrate this through story-telling. It should feel as 
though you're letting them in behind-the-scenes to what your "secret sauce” is.  

19. A day in the life of 
Get ready to share several photos or videos of your day.  You can upload them all at once at the 
end of the day or as you guy.  Show when you drop your kid off at school, a team meeting, your 
favourite lunch spot, your favourite evening TV show, etc. Let your followers have a peak into what 
makes you YOU. 

20. Testimonial 
Share either a written testimonial or a short clip from a video testimonial. Explain that you are 
sharing it so your followers can get to know more about how you help people. 

21. Solve a problem 
Talk about a problematic situation that your clients regularly find themselves in, and walk them 
through how you, as the pro, would deal with it. The situation or problem should be specific to what 
you do or sell. 

22. Build your know, like, trust factor 
Share at least five random, fun facts about you. Feel free to spread them out throughout the day to 
boost your spot in the Instagram Stories algorithm. 

23. Take the next step with you 
This story is “3 reasons you should ____”.  Insert the next step you want someone to take with your 
business such as, book a call, buy a ticket, download my mini course, visit my shop.  Sometimes 
people just don't take the next step we want them to take, because they simply don't know what the 
next step is. Today's your day to remind them of the next step, and why it matters! 

24. Q&A 
Use the "questions" sticker and prompt your followers to ask you a question on a particular topic of 
your choosing. As questions come in, answer them on your Instagram Stories. 

25. Teach something 
Either take your most popular question you got from the Q&A and expand on it further or teach 
something new.  It should be what your ideal client would find valuable. It should NOT feel salesy. 

26. Behind the scenes 
Post a behind-the-scenes look at any pieces of equipment that you have invested in that help you 
with your business. What is it and why do you use it in your business? 

27. Did you know? 
Start your story with “Did you know that we _____”?  Then share something that people may not 
know about your business.  It could be that you have a Taco Tuesday, that you have a custom 
product range, that every Monday you have a “Buy 1, Get 1 Free” special…. Just choose one thing 
you think people would like to know and make sure it has to do with something people can buy 
from you. 
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28. Demo 
Show off how you work. If you sell a product show how it works.  If you sell software or do online 
work record your screen.  If you sell services, explain the steps of what happens.  If you have a 
shop, walk someone through from the front door to different areas, such as treatments rooms (if 
you have a salon), or where someone sits (if you have a restaurant), etc. 

29. Something exciting coming up 
Share a new special, product, solution, etc you are working on and when it will be available for 
sale.  Share how it is different from what you currently offer.  

30. Highlights of the month 
Share in a series of photos or videos what your best or most challenging moments were for the 
past month. Choose things you think will resonate with your ideal customer. 

 
 

That’s it – you did it! 


